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Who (hesitant population) Why (reasons or vaccine barriers) How to reach Where to reach Commitments

Younger Native Americans Lack of trust, don’t like needles
Develop communication that is 
culturally relevant, identify key 
communicators in each tribal group

Recreational sites, social media, 
community centers within the Tribes, 
information paired with care kits

AIHC holds weekly meeting with all 
tribes and urban Indian health 
centers, these include health care 
providers and tribal council 
leaders. Commits to holding a 
special meeting regarding 
hesitancy.

Indigenous peoples Historical treatment of tribal 
communities, mistrust, access

Through tribal leadership, elders, 
other members

In their communities with clinics set 
up with their tribes

Same as above.

Elderly homebound 
dependent on a caregiver

Caregiver sharing their vaccine hesitancy 
beliefs

Work with state to develop 
strategies and tools to educatie paid 
caregivers

Through Meals on Wheels, mobile 
clinics that go to their homes

Apply resources and 
recommendations from OCH 
resource list to current 
organizational approaches and 
plans.

Indigenous peoples Historical treatment of tribal 
communities, mistrust, access

Through tribal leadership, elders, 
other members

In their communities with clinics set 
up with their tribes

AIHC holds weekly meeting with all 
tribes and urban Indian health 
centers, these include health care 
providers and tribal council 
leaders. Commits to holding a 
special meeting regarding 
hesitancy.

Pregnant/breastfeeding 
women

Worried it will impact their pregnancy, 
concerns about short- and long-term side 
effects

Provide facts, accurate and 
transparent information, clear 
medical recommendations, local 
female influencers, provide 
childcare, opportunity to ask and 
answer questions

Primary caregivers, doulas/birth 
centers, parenting groups, churches

First Step Family Support Center 
will soon be offering their first pop 
up vaccination soon, at a location 
that is familiar to their community. 
They will offer childcare onsite, 
transportation to and from, and a 
cash incentive of $50. 

Healthcare workers Concerns about lack of long term studies
Social norming, provide space for 
open conversations, avoid 
judgement

Within the workplace, storytelling

1) Learn more about how to 
effectively address individuals’ 
concerns. 2) Identify key 
informational resources that speak 
to community fears.



Mentally ill individuals- 
Medicaid eligible

Limited internet access and knowledge of 
how to find vaccines in the area, lack of 
transportation, fear of social environment 
in vaccination facility, apprehension 
about receiving the vaccination due to 
social media misinformation, paranoia as 
part of their diagnosis

Phone calls, conversation during 
other services, outreach to homes, 
education, approach by individuals 
who are trusted

Home, facility during other services

1) Assisting with registration for 
those interested with the ability to 
gain the injection on their own, 
arranging on-site mobile units and 
transportation for individuals that 
need that, providing presence of 
trusted staff on site. 2) PAVE has 
been doing research and is serves 
as educational liaison between 
medical community and people 
with complex medical needs. 
Commits to liaison and educate.

Politically conservative 
community members in 
very conservative 
environments

Sense of belonging, group think, group 
commitment, independence, distrust in 
the government, disdain

Start conversations with empathy, 
listen, ask open ended questions, 
creating “listening booths” or 
“questions about COVID-19 vaccine” 
booth popups at trusted community 
sites, break down the information 
rather than oversimplify

Teaming up with churches for pop-up 
clinics, meet people where they are 
at, seek local trusted influencers

Educate myself more on the 
history and science of COVID 
vaccine, to engage in positive 
dialogue with friends and family. 

Community members who 
do not speak English

Access to information in an 
understandable form.  Opportunities to 
get questions answered.

Through their community leaders, 
elders and organizations 

In their communities (neighborhood 
events with other activities)

1) Continue raising community 
voice as we can for those who 
have language barrier. 2) Share 
community video in Spanish and 
Mam 
https://vimeo.com/524552052

Youth/Young Adults

May feel healthy already and do not think 
the vaccine is necessary, align with 
attitude of friends and family, 
misinformation, may be unable to take 
off work

Identify local influencers, social 
media, social norming, humor, 
convenience, clear and digestable 
information, incentives, make it fun

Recreational sites and community 
centers, social media, local gyms, 
workplaces, partner with local 
restaurants or businesses to provide 
incentives

1) Commits to doing a better job of 
identifying unsung leaders in 
community to help with vaccine 
outreach and education. 2) 
volunteer with medical reserve 
corp 3) hold pop-up clinics to 
increase in-neighborhood access
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